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Chapter 12 Sports and Media

1.
Media is an important means of bringing sports into our lives: identify examples of media that deal with sports.

2. What does “re-presented in a total entertainment package” mean? When we view sports on television, are we seeing the “way it is”? 

3. Large corporations and other businesses sponsor more than 99 percent of all televised sport programs. Why would corporate capitalist organizations be so interested in having their ads associated with sports and athletes? If a particular type of television programming was sponsored almost exclusively by feminist and women’s organizations, or by environmental groups, or groups that fostered progressive social activism, it would certainly lead people to ask critical questions about the images and messages in that programming. Why have we not asked critical questions about the specific images and messages associated with televised sports programs? Explain your answer.

4. People without detailed knowledge about a particular sport often say they would rather watch the sport on TV than read about it in the newspaper. Why is this? What are the major differences between the ways sports are covered in the print media versus the ways they are covered in the broadcast media?

5. The images and messages underlying media coverage of sports in the United States often revolve around success, masculinity and femininity, and race. What are some of the major themes emphasized in these images and messages? Do you think these themes have an impact on the way you or others think about or explain how the social world around you operates or how it should operate? 

6. Review pp. 418-424, “Masculinity and Femininity Themes”. Identify some of the research studies that are similar to the class project.

